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TV viewership and rural women
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ABSTRACT

Media plays a crucia role in our society with the purpose to inform the public about current and past events and issues of public
significance. Television has become one of the most important mass mediain therecent years. Originally, seen asameans of entertainment
for the young and old, television in the twenty-first century is practically watched by all age groups, including infants. Television has
immense capability to substantially benefit all when it is used for awareness generation and for learning purposes. With fast changes
intoday'slife style, changes are seen in TV-viewing habits of women. It is observed that the duration of TV-viewing 'in general’ and the
‘duration of watching TV alone' have increased for an average audience. The paper is an attempt to gain a deeper understanding of TV
viewership and rural women.
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